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Thank host, thanks for each guest,

Please accept my greeting from Peking first!

If you go to Peking now, you will see five friengkd welcoming you in the
airport, they are 2008 mascots of the Olympic gamke$eking; if you go to
Tian’anmen Square to sight-see, a huge count-datk-bhowing board will attract
your attention first, which symbolizes how long #vill be to for Peking to host the
Olympics; if you take a taxi, the driver may sayytmu " Welcome to Beijing" in
English, and this is the result of mobilizing c#tis to learn simple English talking
organized by Beijing government to welcome the gué®m the whole world. With
the coming of 2008, the whole China as well as iBgijare talking about the
Olympics, and preparing to meet the Olympics abtivioday | will discuss 2008
Beijing Olympics with you together, we can disctiss double-win of area economy

by making the most of the valuable business oppdytu

Economy of Olympics

The Olympic game draws the world’s attention asrtiest large-scale athletic
grand occasion in human history, the modern Olymjscmore than simply sports
events, but is a grand occasion which shows hurcanaey, society and civilization
by combining Olympics and sales perfectly for mémes.

What did the Olympic game bring to the sponsoesfilf this problem was put
before 1984, the answer definitely is" a businelssuffering a loss that can't be
repaid.” But hosting Olympics has created greabiesor invisible wealth for the host
city, becoming a large-profit deal from Los Ange@lympics where it came to reality
to change suffering a loss to winning to Greecen@pligs. According to the statistics,

the Olympic game of Seoul earned USD 470 milliesonf having the right to be the



host of 1981 to 1988 when it was hosted formalig, ©lympic project created 33.6,
000 employment posts for the people, bringing UShillibn to productive induct and
USD 2.7 billion to national income induct. Althougarcelona Olympics only gained
USD 0.4 billion, the Olympics brought Barcelona WZHD million economic profit,
Creating 20,000 frequent employment positions, tvimakes it from a middle-scaled
city to be the seventh big city in Europe; Atlantympics gained much less, only
USD1,000, but it constructed a series of totallwnsports equipment worth
USD50,000for the citizens to use without costing thovernment's any money,
bringing USD 5.1billion economic profit for both lantic city and George state. The
Olympic game of Sydney did great good to the hoshtry, their total expenditure is
AUD1, 74billion, which was mainly used to constrstadium buildings and pay for
various services during the Olympics. The incoménipacame from three parts: the
first is from the selling of the relaying right, weh was worth AUD 1.12billion. The
second is the income of tickets, which was in tétdD 6.58 billion; the third was
from all the important supporters, which came toDAB.61 million .Plus other
incomes, the Olympic game of Sydney earned abo6t mélion.( about match
RMB3.5billion)

It is thus clear that the Olympics economy is tlierdion economy; it is an
economic phenomenon to give a kind of stage act@er development to the host
city or country by concentrating the attention reses relatively. Olympics economy
is also a trademark economy, which can often preduseries of famous products
and business trademarks by operating properly. @iygneconomy is a borrowing
power economy; the holding of Olympic game will push the economic and
social development of the host city or country gyeand then play an important role
like accelerators or catalysts. The above threwresa is showed by the following
three effects:

Polymerization effect. Produce giant economic atffey making various
productive factors concentrate during a certaire tpariod.

Fission effect. Make the original productive fastareunite under a certain

condition to give new energy.



Radiation effect. Conduct and spread great mankéteconomic strength from the
center of the host city.

In the view of considering Olympics economy as adkiof economic
phenomenon, it also has a little bit following ceristics.

Covering characteristic, the global economic irdégs related to the economic
extending characteristics, the ones who are falerake all the enterprises fixing
attention on the trend developing the world andam@&ndise extend to overlay the
larger scope consuming demanding characteristiesodicity characteristic, which
means there are obvious periodical characteristiceconomic atmospheres of
influence, focus, development, effect and so onrifguthe seven years from the
success of requirement to hosting the Olympics. Timee limited efficacy
characteristic, the economy development is affedigdspeed factor strongly, the
periodic of the Olympics economy decides its obsitime limited efficacy, and then
requests the space and the efficacy of high-spegdl@pment in time of the limit.
Requirement characteristic, Olympics economy hasiirement characteristics, the
economic phenomena of clear realm, clear rank caddrclear market are all based
on requirement. Such as: The realm is clear: Maimgludes the foundation
implement construction, the environment improvensand travel servicing business,
the electronics information industry etc. The lajerclear: Mainly includes several
layers: which was limited by I0C by law, which waded by the International
Olympic Committee, the layer of the city oneseldam few layers of the market
formation. The market is clear: mainly includeegaring for the market (the space
of service), the market of post-race (tour anducaltsports industry development and
S0 on.

Encouraged by the past experience, the rapid dewmgidBeijing will make full
use of and develop the attention resources of Olgnpconomy, carry out the
economic strategy of Olympics; the Chinese goveminis trying to make the
Olympics to bring chances to develop the economyBeijing, China and the

surroundings.



Economic strategy of Beijing Olympics

Director Ding Xiangyang of Peking City developmertd reform committee
said there are mainly two purposes for Peking aagrput the Olympics economy
strategy. First, we must host a qualified Olympiecganwhile, make the names of
Beijing and China have greater influences and madeactive all over the world by
constructing the big Olympics economic system, thie® trademark efficacy of
“China Concept” and “Beijing City” will become monealuable, which is China’s
great achievements to host the Olympics as wedl @ast invisible wealth. Next, by
developing Olympic economy, drawing support fromiaas aspects, and integrating
different resources, we can realize the great asingl the continued development of
Beijing in comprehensive competition ability, tmiéarnational city image...etc. so that
it can exceed into international metropolises witle action.

At the same time, the Olympics of Peking is alse business opportunities of
the world. The implement of Beijing Olympics ecamo strategy will produce a
great deal of investment requirement, consumingirements, industry requirements,
and product and service requirements. These bussigsortunities are huge in the
forming Olympics economic market, which belongsthie world as well as China.
From now to 2008, it is predicted that Beijing wilvest RMB1.5 million, of which
the investment related to Olympics will surpass ¥@800 million, and the whole
consuming requirements will exceed this number. Tt recommendation
conference on Olympics economy held in Beijing 002 draw the high governors
from close to 40 transnational corporations ofvleeld 500 strongest and more than
200 business enterprises which have considerafileinte both at home and abroad,
it suffices to show the huge attraction of Olympasonomy of Peking in global.
Beijing is predicted to hold international confecea from over 40 to around 100
every year, the headquarters set up by the fanmbeisiational enterprise will increase
to about 40 from more than 20 at present.

{ The Olympics activity programming of Peking » points out definitely, the

Olympics of Peking will take" new Peking, new Olyicg) as the topic, stress the

concept of " green Olympics, science and technolotympics, cultural Olympics"



and hold the most outstanding Olympics. The paditon of 13 million Chinese
will make the Olympic spirit carried forward andrepd widely, promote the
construction of Beijing and China, and try to malke average national product total
value come to over USD 6,000. At the same timedntieé all-direction liberal new
image of Peking, with the Olympics constructiomitebeing the carrier, enlarge the
reform scale, extend the opening toward both honte abroad, practice fair entry,
fair competition, almost form the management sysaeoh management method of the
socialism market economy in accordance to thenaténal norms, then put together
hosting Olympics and enlarging the opening. Cautywork by opening to the nation
and the world, learning various successful expegeand lessons, following the

first-level international advanced rules and thst lsétandards.

The Olympics and tour industry of Beijing

Travel industry is the direct beneficial industny ltolding the Olympic Game of
2008, which will bring a valuable opportunity toettiourism development of both
Peking and China. According to the past expegethe Sydney Olympics drew
37milliom people from the world all together of which Chinese audience are more
than 1million. In addition to drawing on more thi@m thousand athletes and officials
and more than 12000 media reporters, it still dmwa large quantity of overseas
visitors, in the 16 days of holding Olympic gamentestic and international visitor's
number that arrives Sydney attains 1 million. Tleenber of the foreign audience is
70,000 in the Tokyo Olympics in Japan in196#%e number in Munich in 1972 and in
Montreal in 1976F is 1.8 million and 1.5 million. Korea’s growth ratie receive the
foreign tourists is 6.3%; the growth rate in théldeing two years is 16.4% and
13.5% growth rate distinguishes to 16.4% and 13.5B&re will be several 100,000
audiences, over 20,000 athletes and judgers, nhare 10,000 registered reporters
and several thousand unregistered reporters gagheriChina, the increasing rate of
the tourists will be much greater.

Currently, the Beijing Olympic Organization Comragt predicts in 2008 the

foreign tourists, arriving in Peking will attain44billion and the tourists from other



provinces will attain 100 million, the Beijing tasts will attain 4,800. It is predicted
the foreign tourists will be 800,000 during theipdrof Beijing Olympics (in July to
August in 2008), in which 250,000 people will inase because of the Olympics.
Peking travel industry from the tour supervisortegrto tour business enterprises all
think greatly of this rare opportunity of OlympicBhe City Travel Agency compiles
Beijing Olympics Travel activity programming, taking “Orient City, Great Wall
Hometown” as the image standard, concentrating on setting up a travel cultural
famous city of international standard and the tdpiel in China from setting up
travel environment, developing travel products eselling travel products by
propagation. Setting the action plans of Beijingriem from2001-2010 from several
different aspects, such as Olympic travel actioalgdravel propagating sales, travel
products development, travel equipment construaioth so on: We will take several
measures including establishing the Olympics aaetrspecial contact group, setting
up the tour management to synthesize the modenaf@niaation and travel to
promote sales with Olympics publicity organic con#ji releasing the Olympics
particularly the item travel plan, adjust savingasgres to the resources to satisfy
Olympics accommodation need, speeding integratem production resources,
adjust tour product structure, enlarging the towir®@nment management etc.

Special worth mentioning is, for a long time, PekiDity tour product structure
is considerate unitary, mainly focus on the tradisil products such as sight-seeing
etc, instead, pay less attention to other travelddpets such as the leisure tour,
business tour, meeting exhibition tour, incentigartetc. tour product development
value not enough. For example, enter the visil®posing to see from Peking of
2002, make sight-seeing trip the visitor to shdre &bsolute corpus, its specific
weight is up to 53%, higher than Shanghai 14 peagenpoints, but the reception
business in Peking meeting visitor's specific weighly have 38%, lower than
Shanghai 12 percentage points.

Therefore, before the arrival of 2008, Peking withphasize to adjust the tour
product structure, paying attention to the tououeses in exertive Peking advantage,

adapting the new request of the tour market varsdyisfying the different tourists



from foreigners to natives and local visitors. Oie paying attention to the
development of leisure tour products, at the same,tperfecting sight-seeing tour
products. The other hand is the enlargement of k&gél tour product development,
business to travel, meeting exhibition tour, incentour, fix to learn tour, healthy
tour etc. A source of the high level tour has obsi@dvantages of stopping a long
time; the consuming level is high, large-scale Htcs a trend for developed country

to develop tourismtoward a deep level with the high level the prodarouses the fast
development of industry of tour, is a flourishingtion to travel, nowadays a trend
that the industry depth development, is also Peking industry to need the point
development of a realm. Thirdly, strongly developltural tour, science and
technology tour, athletics tour and educate toar ethich fully exertive the tour
product of the advantage of Peking.

Since 2004, Peking invites 50 big tourists from the&in travel countries to call
on Beijing annually. By giving the authority by tkdympics, setting up counters in
the international travel fairs to propagate Beiji@dtympics travel. Aim at a source
market, release the Olympics tour image of Pekimpassador, hold the tour of
Peking to cruise to return to exhibition and Pekiogtravel for cultural week.
Cooperate with the agency of selling tickets of ititernational Olympic Committee,
manage to produce the pre-Olympic and the post-@iyrfixed tour route Start the
Olympics cabaret of 2008 to schedule to wait theirless in good time. List the
propagating Beijing Olympic tour in the working ritefor the represents that stay in
the foreign countries. Strengthen the cooperatietwéen cities of other Olympic
separate match spots and tour popular cities,ngniiesign and expanding to have

something to do with Olympics particularly a cutdour product.

The northeast Asians unite for all-win through the impetus of 2008 Beijing
Olympics

In 2008, Peking will draw on the vision of the wéokorld, the visitors of all
countries to come to Beijing and Asia. Accordinghe experience of the World Cup

in Germany, just like the Asians who went to Gergnanwatch the football matches,



most of them don’t often go to Europe, most of treran went to Europe for the first
time, therefore, the majority chose to other Euaspeountries to travel after
watching the football match. For China, although tiational brigade has no a line of
ability, let fan felt sad very much, this did ndteat the Chinese fan to go to the
enthusiasm that Europe sees the ball the slighté®. only limitation lies in the
tickets contributed to the Chinese by the World @gpmnmittee. For the travel agency
in big cities of Peking, Shanghai, Guangzhou, ag las they have ordered the tickets,
designed the packing products with watching matuh teavel to Europe, the tourists
are certainly to buy in advance to make the praisell out at once. Therefore, to the
tour industry, the German world cup not only britgnefit to Germans, the number
of the tourists in other European nations alsoedased greatly. Meanwhile, the
tourists are also the best communication ambassaafdiolk economy and culture;
they will carry the understanding to European coeastback to their own continents...

In conclusion, because of the great influence oin@pics and the strong area
radiation, 2008 Olympics will benefit not only orgeijing city, one China, the
attention of the whole world will concentrate o tBast, the northeast Asia. Facing
such a valuable opportunity, the northeast Asiamsulsl think it ahead of time,
beginning to make some preparations for a serieactifities of area economic
cooperation of the district.

As for the travel industry, the northeast Asia dtlawite to design and develop
new, proper and comfortable Olympics travel progudntegrating the travel
resources in different countries. Also, propaghéewhole image of northeast jointly;
Open the travel market by doing a series of satégitées. At the same time, provide
the convenient measure for these products on th& procedure and the frontier
procedures, fight for reception level that caroes all countries' standardize on the
reception, let the visitors of the period of Olyegpbe able to sight-see the China and
peripheral close by nation of Asia, smoothly. Mehites the successful experience
and formed products is sure to benefit the whaledrindustry of northeast Asia. And,
in fact, the Olympics travel as the basic econocnitural interaction is a folk string

to understand northeast Asia; we should discuss thomake good preparations for



promoting the understanding is the world the nasihédsia from different aspects.

Finally, 1 hope to introduce the Chinese internaaiotravel agency head office
toward everyone to attend meeting in this occadio@.Chinese international travel
agency head office has become the biggest andirhregest travel agency in China
by running and developing for 50 years, serviceistal from home and abroad for
about 70, 000. The Olympics of Peking is coming, ave honored very much to
contribute to Olympic by using the advantage of agency, to welcome the friends
from all over the world with our superior qualitizoughtful service, add honor for the
Olympics, by then, we also welcome you to come @iy and choose our Chinese
international travel agency head office!

| hope the economy cooperation of northeast Asialve closer, not only the
tour industry, but a lot of professions can find ¢te good mode of cooperation,
carrying out the common development of northeash,Adouble-winning totally with
the help of 2008 Beijing Olympics!

That'’s all!

Thank everyone!



